
The agency makes 
the (online) news 
world go round

The goal           Determine to what extent news media rely on
                         news agency material

The approach  Develop an automated content analysis tool
                        to compare large-scale datasets
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Example 
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 Two texts with a churnalism index score of .74 (mean score print news) 

  Identical phrases are highlighted



Conclusions

Agency is crucial for online news

 Largely determines the agenda as well as the literal content 

of online news outlets

But far less for print news 

 The overwhelming majority of news in the paid newspapers 

does not contain (substantial) agency copy

 Exception: Free news 
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