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European Social Survey



European Social Survey
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The European Social Survey (ESS) is a biennial,
academically-driven, cross-national survey based on face-
to-face interviews. Established in 2001, the ESS measures
people’s attitudes, beliefs, and behavior patterns in more
than 30 nations across Europe.

The survey combines a core set of questions and rotating
question modules. The source questionnaire is developed
in British English but infused with methodological and
substantive cross-cultural input. Later, it is translated and
adapted to the languages and cultures of all participating
countries.



Data Access
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To get an overview of the topics that are covered by the
ESS in each round, check out the website.

You can download the ESS data for free (available formats:
SAS, SPSS, and Stata). When trying to download the data,
you are asked to register and thereby agree to the ESS User
agreement. Also, you can access all the accompanying
materials such as questionnaires, contact forms, show
cards, fieldwork and interviewer instructions, and the letter
to respondents for each country.

You also have the option to execute some basic online
analysis without downloading the data.

https://www.europeansocialsurvey.org/data/module-index.html
https://www.europeansocialsurvey.org/data/
http://nesstar.ess.nsd.uib.no/webview/


Weights and Sample Design Indicators

5

If you want to work with the ESS data, it is indispensable

that you apply weights. There are three types:

• Design weights (DWEIGHT) adjust for different selection
probabilities

• Post-stratification weights (PSPWGHT) adjust for
sampling error and non-response bias as well as
different selection probabilities

• Population size weights (PWEIGHT) should be applied if
you look at aggregates or averages for two or more
countries combined

For more information, see guide to weighting ESS data.

https://www.europeansocialsurvey.org/docs/methodology/ESS_weighting_data_1_1.pdf
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Alcohol and Measurement



Definition of Alcohol Consumption
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Measurement of alcohol consumption according to
the World Health Organization (WHO):

For any alcoholic drink, the amount of pure alcohol can be
determined.

= consumption in 
equivalent liters of pure 

alcohol (ethanol) per capita



Alcohol Consumption in the ESS
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The ESS Round 7 questionnaire included a set of questions
measuring various aspects of “social inequalities in

health,” among which the measurement of alcohol
consumption behavior was included.

As countries differ in the types of alcoholic drinks typically
consumed and in the size of these drinks, the ESS tested a
new approach to measuring alcohol consumption. All
countries received the same question, but with country-
specific response categories illustrated by show cards. To
later compare answers, a system was designed to
compute harmonized variables that could be compared.



Harmonization System in the ESS (I/II)
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For each alcoholic beverage, the ESS documented its
quantity in milliliters, its average alcohol volume
percentage, and its number of grams in country-specific
tables.



Harmonization System in the ESS (II/II)
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After fieldwork, participants’ responses about the number
of alcoholic beverages were converted to the total amount
of alcohol in grams.

𝑛 = number of alcoholic beverages

𝑘 = type of alcoholic beverage

For more information, click here.
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https://www.europeansocialsurvey.org/docs/round7/survey/ESS7_appendix_a9_e03_0.pdf


Show Cards Alcohol Consumption (I/II)
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Please think about the last 
time you were drinking 
alcohol on a Monday, a 
Tuesday, a Wednesday or 
a Thursday.

How many of each of the 
following drinks did you 
have on that day?

Use this card to guide your 
answer. Any other drinks?

Source Questionnaire



Show Cards Alcohol Consumption (II/II)
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Germany Spain



Definition of Binge Drinking
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Measurement of binge drinking according to the
National Institute on Alcohol Abuse and Alcoholism in the
United States

= a pattern of drinking that 
brings a person’s blood 

alcohol concentration to 
0.08 gr % or above



Show Cards Binge Drinking (I/IV)
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This card shows six different examples of how much alcohol 
a person might drink on a single occasion.

In the last 12 months, how often have you drunk this 
amount of alcohol or more on a single occasion?

Was it... - daily or almost daily,

- weekly, 

- monthly, 

- less than monthly,

- or never?

Source Questionnaire



Show Cards Binge Drinking (II/IV)
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Men (Source) Women (Source)



Show Cards Binge Drinking (III/IV)
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Men (Germany) Women (Germany)



Show Cards Binge Drinking (IV/IV)
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Men (Spain) Women (Spain)
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Related Studies, Links, and Media



Daviet et al. (2022)

19

https://doi.org/10.1038/s41467-022-28735-5

https://doi.org/10.1038/s41467-022-28735-5


Eikemo et al. (2017)

20

https://doi.org/10.1093/esr/jcw019

https://doi.org/10.1093/esr/jcw019


ESS Round 7 – Source Questionnaire
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https://www.europeansocialsurvey.org/docs/round7/fieldwork/so
urce/ESS7_source_main_questionnaire.pdf

https://www.europeansocialsurvey.org/docs/round7/fieldwork/source/ESS7_source_main_questionnaire.pdf


ESS Round 7 – Questionnaire DE
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http://www.europeansocialsurvey.org/docs/round7/fieldwork/ger
many/ESS7_main_and_supplementary_questionnaire_DE.pdf

http://www.europeansocialsurvey.org/docs/round7/fieldwork/germany/ESS7_main_and_supplementary_questionnaire_DE.pdf
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Invited Expert



Survey Design

Dr. Diana Zavala Rojas
is a member of the Core Scientific 

Team of the European Social Survey. 
She is specialized in multinational,

multiregional, and multilingual 
comparative social research.
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diana.zavala@upf.edu 

Click here for a list of interesting publications by Diana Zavala Rojas.

mailto:diana.zavala@upf.edu
https://orcid.org/0000-0003-4603-7434
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